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Lisa Carr, Editor of Care Talk said,

“Following on from the success of the Great British Care

“Very comprehensive and well

BUESOBStH Ty blication that also acknowledges the whole of the social
. care publicaton at also acknowile: es e whnole O € socla
Des Kelly OBE, National Care P 9

Awards, a series of events that recognise excellence in social

care, we have recognised that there is a gap in the market for a

Forum care workforce. We have been overwhelmed with the response
to Care Talk which illustrates the real need within our sector for
“The magazine is amazing, a relevant publication appealing to the whole of the workforce in-
definitely the best in the industry” cluding frontline care staff. The launch as been extremely suc-
Karen Rogers, Herefordshire Care cessful and feedback has been really positive. We look forward
Homes to rolling out future issues and getting more news, views and
contributions from the social care workforce.”
“The new magazine looks great!” \

Garry McLoughlin, Santander

“Both the magazine and
website look fabulous”
Linda Gawthorpe, Lloyds TSB

“A great accessible read, easy
to pull off relevant content”
Feeroza Patel, National Skills
Academy

“Fresh, good to look at and
refreshingly different”

Emma Kain Barrett, Towergate
Patrick

“Very focussed, targeted with
relevant content”
Pat Nightingale, Blocc Ltd

“Articles that made me stop
and read! Accessible and carers
will definitely want to read it”
Paul Haughton, Norseman
Direct

“Easy read, fresh and less

informal - a good balance”
Lindsay Kirk, Aid Call
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